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Veterinary Profession 2017 — Dechra Academy for Veterinarians WV

Maintaining and improving knowledge and skills in an ever changing industry is a major driver behind
the ongoing demand from the veterinary profession for high quality education. In a number of
countries the number of hours that each veterinarian spends on Continuous Professional
Development (CPD) each year is mandated by their professional organisation.

From Dechra’s perspective, we are keen to ensure that the diseases our products treat are diagnosed,
monitored and treated, and so education forms an intrinsic part of our marketing mix.

Our educational programmes have traditionally involved speakers, often eminent Key Opinion
Leaders, presenting to groups of veterinarians face to face. We recognise that it is not always
convenient for our customers to give up their evenings and travel to hear a speaker, so we have looked
into ways to make education available at a time and place to suit them.

The Dechra Academy was first launched in 2010 to provide an e-learning environment for
veterinarians, initially in the UK. The attraction of anytime, any place learning was huge and the launch
was very successful with thousands of veterinary professionals registering to complete the courses
within the first few weeks of launch.

Now there are over 35 courses in the Academy in a wide range of different formats from e-learning
modules to webcasts and podcasts and the Academy is available globally. The attraction of this form
of learning has not waned and we continue to receive a significant number of new registrations
worldwide every year.

We do still run Dechra Academy Live events, our face to face meetings and webinars, but now we
record these and offer them to other customers as webcasts accessed via the Academy.

Our contribution to education has been recognised by our customers. In a recent survey*, Dechra’s
educational programme was highly rated by our UK customers for its quality and for our commitment
to the industry. This ranking, along with the feedback from recent customer research, has given us a
clear indication of what our customers need, when they need it and how we can increase awareness
and usage of our products. As a result, we are updating and improving the Dechra Academy ready for
launch in the next financial year.

The new Dechra Academy will include:

* a new look and feel;

¢ improved navigation, simplifying the user journey; and
¢ increased integration with the Dechra website.

We are also investing in a number of new e-learning modules to ensure that we continue to meet our
customers’ demands for meaningful and relevant educational content.

* CPD Habits of Vets Across Europe, February 2017, CM Research Ltd.
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